Case Study - Innometrics

Tech start-up achieves fast marketing ramp-up
through virtual CMO and effective content marketing
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@ situation

Innometrics is a recently-funded provider of cloud-based software for real time customer profiling. With a strong
base in Northern Europe, Innometrics needed to expand its UK customer base as a springboard for further expansion.

Q Task

The company wanted a fast ramp up to marketing. Innometrics engaged Marketing Fusion to accelerate development
of the strategy, plan and programmes, whilst the internal capability was being developed.

& Action
Marketing Fusion has delivered:
An interim CMO to develop marketing strategies and plans and kick off initial programs
+ A messaging framework and content marketing strategy to drive lead generation and engagement

+Content to support the various stages of the buying cycle. This includes video, blogs and social media to drive
awareness and premium content such as ebooks to capture and engage audiences.

+ Recommendation and implementation of a marketing automation platform (Pardot) and web site enhancements
to enable a smooth and integrated sales and marketing process.

@ Results

In under six months, Innometrics has established a strong market presence, and an active, growing pipeline of new
business opportunities which is being tracked, measured and reported.
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THE CUSTOMER DATA CHALLENGE:
HOW TO DRIVE ACTION FROM INSIGHT

PROFILE CLOUD
INSPIRING CUSTOMER ENGAGEMENT

“Marketing Fusion helped us get up and running in 4 months from a standing start.
The blend of executive level advice combined with a willingness to get very hands on where needed
has been invaluable for us. As a result we now have a brand, positioning, messaging and content

that has allowed us to muscle our way into this highly competitive space.”
Andy Walker, UKMD Innometrics
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